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VISUAL IDENTITY PERSPECTIVES OF HUNGARIAN BIG & MEDIUM CITIES IN 2019

Abstract
This lecture presents the aspects of city branding interpreted in relation to settlement marketing through the characteristics medium-sized and big-sized Hungarian cities of nowadays. Concept theories, visual identities, the description of the characteristics of the Hungarian urban network and the exploration of causal relationships are also under scrutiny. This presentation highlights legal and practical environment from the research results.
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